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C H A I R M A N ’S 
M E S S AG E
D E A N  T H O M A S

The Association is celebrating the twentieth Anniversary of our establishment in July 
2001. Over those twenty years, there have four Chairmen, twenty Directors of the 
Board, including the four Chairs, in a Board of seven, and two CEOs. Six Directors 
have been appointed Life Members because of their outstanding contributions. The 
Association and its member clubs have been well served by the experience, skills and 

commitment of all of these people.

The Directors of the Association receive no remuneration or meeting fees for their services as a 
Director. They volunteer their time and their expertise to the Association and its various associated 
entities. There are two other Boards as part of the Association: the Kokoda Youth Leadership 
Challenge Benevolent Fund and the Veterans Benevolent Fund on which Directors serve. We 
previously also had the Operation CARE Fund, but this has recently been amalgamated into the 
VBF. The willingness of their respective Club Boards to enable these people to serve as a Director 
on the Association Board and entities is greatly appreciated.

Although there is no constitutional requirement for regional representation, over the last twenty 
years, Directors have come from Albury, Dubbo, Orange, Wagga, Coffs Harbour, Central Coast, 
Newcastle, Illawarra and Nowra, as well from the greater Sydney region. This has been a very 
important aspect of our success as an organization, as these regionally-based Directors provide 
strong representation of the issues and needs of regional clubs and communities.

There is a mixture of Club Directors and Club Management on the Association Board. Bob 
Humphrys, the Vice President of C-EX Club, was the longest serving Director, joining at its 
foundation in 2001 and retiring in January 2020, providing eighteen and a half years of wisdom 
and experience. John Millar, then President of Dubbo RSL, served us for eleven years. Bob and 
John were also ex-service people, and three of our current Board are all veterans. This is a vital 
connection.

We currently have two women out of seven as Directors – Del Gaudry from Penrith and Patsy 
Edwards from Gosford. Previously, Kimberley Talbot served as a Director for five years. 

As current Chairman of the Association, I wish to express my sincere appreciation for the 
contributions of everyone who has served, or is currently serving, as a Director. It is an important 
and responsible position and all who have been on the Board have left a positive mark on the 
growth and development of the Association and our member clubs.

DEAN THOMAS 
Chairman

H AV E  YO U R  S AY
If you would like to respond to an article, recommend a contributor or even share information 
please contact the editor of ‘Focus’.

  EMAIL THE EDITOR marketing@rslservicesclubs.com.au

We invite any information from outside our sector and our industry, to contribute new ideas 
and approaches to the challenges we face. Please make sure you provide your name, email 
address and contact phone number so we can get in touch with you!

FOCUS IS ALSO AVAILABLE TO VIEW ON YOUR PHONE, TABLET OR 
COMPUTER! VISIT RSLSERVICESCLUBS.COM.AU FOR MORE INFORMATION
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T H O M S O N  G E E R 
A R J  P U V E E N D R A N  W A S  R E C E N T L Y  E L E V A T E D 
T O  P A R T N E R S H I P  O F  T H O M S O N  G E E R , 
O N E  O F  T H E  L E A D I N G  L A W  F I R M S  I N  T H E 
C O U N T R Y  W I T H  I T S  G A M I N G  &  L E I S U R E  T E A M 
D E E P L Y  E M B E D D E D  I N  T H E  C L U B S  I N D U S T R Y .  
H E  S H A R E S  A  F E W  I N S I G H T S  F R O M  H I S 
E X P E R I E N C E  W O R K I N G  W I T H  C L U B S .

We live in extraordinarily challenging times for the 
world, let alone the clubs industry.

I shudder to compare anything to the horrors of war 
but many have likened worldwide panic, border 
closures and rationing in response to this pandemic 

as akin to the public’s experience in wartime.

Thankfully we are not in any state of global war.  Through looking at our 
present situation in Australia with that perspective, we can buoy ourselves 
with optimism and gratitude – the building blocks of positive energy to 
help us construct a new and improved outlook for the future.  

It is difficult to strategise and be visionary when you are pressed with  
day-to-day crisis management responsibilities.  However, it is mostly 
amidst adversity that we are forced to think laterally and find solutions.  
The way each of us, our businesses and our governments have coped over 
the pandemic demonstrates this.

In practical terms, how might this work for clubs? How can you use these 
stress tests to re-evaluate your business model? Are there outsourced 
operations that you can be managing more profitably? Vice versa?  
Have you been vigilant over your contracts (and deadlines within them) 
to properly plan any renewals, exits or re-tendering processes?  Do 
these times provide a useful opportunity for clubs and sub-branches to 
cooperate in ways not always seen before, towards a common goal of 
securing the club business’ success and ongoing support for veterans’ 
welfare?  Is this the best time to secure the most favourable amalgamation 
deal for your club?

Understanding clubs

At Thomson Geer, I have been fortunate to work alongside some of the 
country’s most skilled lawyers – but also as advisory partner to wonderful 
people in the clubs industry.  I’m grateful to have worked very closely 
with these managers and directors, which has helped me understand 
how clubs work – and what will and won’t work for them.  Time and time 
again, it emerges that our ability to offer legal guidance at the outset of a 
decision-making process helps shape a good trajectory.

How can clubs ensure they hold a prominent place in future Australian 
society?  The ongoing opportunity for clubs lies in their acute sense of 
community and role as social hubs.  In my lifetime at least, there has 
not been a time compelling the need for community and social activity 
more than the last 18 months.  These are amenities that clubs can offer.  
However, how do you translate that into successful business models?  How 
can you leverage that philosophy into diversified profit streams?  How 
can you be creative in finding synergies with other businesses to grow 
together?  What are the apparently unrealistic ideas which were shelved, 

that are now worthy of 
re-exploring?

Sometimes clubs will 
undertake initial analysis 
on these ideas.  However, 
an important piece of 
the puzzle not often 
explored is the persistence to see an idea or project through.  Some of the 
projects on which we have worked, have been painstaking and filled with 
challenges, and progressed over several years.  However, the focus on the 
ultimate objective has seen the club lead its way into a  
new era.  

Getting the deal done

What I’m hoping to see emerge from this pandemic is a cohort of leaders 
formed by their experience in averting crisis and leading their business into 
the arms of success.  Club projects arose from the Global Financial Crisis, 
which have then set those businesses up for the future with operations 
diversified to minimise dependency on one profit stream. Club projects 
arose from assaults on core liquor and gaming operations for which legal 
battles were fought and won.  What club projects will arise from this 
pandemic?  Which leaders will help drive those projects towards success?

The RSL & Services Clubs Association plays an integral role in backing 
NSW clubs in running their businesses, and propagating their awareness 
and support for veterans’ needs.  To fulfil these objectives, clubs have to be 
not just sustainable but successful.  In these times, it is the very ethos of the 
RSL on which clubs can rely – resilience, bravery, hope and fearlessness.  
These are ingredients for birthing the great ideas, which supported by 
plans formulated with expert advice, and a determination to see them 
through will keep your club moving forward.  Rather than highlighting 
names, I encourage all readers to reflect on those success stories in the 
clubs industry, and the not so successful ones – and ask yourself what 
more can you learn and draw from each of those stories?  With whom can 
you discuss your club’s vision?
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At IGT, we know how hard these lockdowns are on your 
business, your staff and your customers. We’ve been 
working to reduce some of the stresses with financial relief 
to help you as much as we can. 

Nevertheless, business outside of Sydney carries on and 
we, IGT, are using ‘Its Go Time!’ to highlight our new approach – we’ve 
spent the last 12 months adapting, recruiting and planning - and now we 
are ready to go. Our new games are designed to boost your business, our 
cashless solutions will give your business an advantage and our services 
are now the gold standard in keeping your business up and running.

Our new game studio team – behind some of the most successful 
games in modern times – is now delivering products that provide more 
exciting player experiences with a stronger, more lasting performance. 
These new games include:  

•  GO! for Grand™ - delivering strong performance, it has a four-
screen feature that has become a player go-to. Plus, it has a free 
games feature with no Royals and more Wilds.

•  Power Guardians™ - Players will love the unique feature where 
prizes can be increased, and values can grow up to 100x

•  Cash Catch™ - based on the ever-popular Bubble Blast® but now 
with a 3x5 reel matrix and $1 denom

New developments and initiatives with our ADVANTAGE CLUB® 
system include proven digital wallet / cashless solutions - topical for NSW 
venues right now. These new additions to our industry-leading system 
provide your customers with a more frictionless experience – especially 
as IGT’s system is easily integrated to most 3rd party hospitality software. 

Nigel Turner, marketing director, IGT Asia Pacific, commented: “In the 
last year, our customers have had to evolve and adapt faster than ever, 
so at IGT we’re going forward with a host of new solutions – covering 
games, systems and services - which get businesses going faster and  
with more flexibility than ever before!”

I T ’S  G O  
T I M E ! 
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A great deal has happened in the NSW club industry over 
the last twenty years. Most of the changes have been 
positive and RSL and other forms of ex-services clubs have 
been at the forefront of many of these developments. 

The RSL and Services Clubs Association has been 
operating since July 2001 when representatives from fourteen Clubs met 
at Twin Towns to create a new voice for RSL and ex-services clubs within 
the NSW Club Industry.

The catalyst for its formation was anger among RSL Clubs that they  
had been left behind when the Government announced limits on 
numbers of poker machines that clubs could operate. Other forms of 
Clubs had acted quickly when rumours of this government edict were 
spreading across the industry. But RSL Clubs were not organized, had no 
independent voice and had no capacity to find out for themselves if the 
leaks from government were true. 

The RSL and Services group of clubs were the only significant group 
without its own Association to represent their particular perspectives and 
needs. This absence of a voice required action and a group led by Bryn 
Miller and Craig Fantom, CEOs of two of the largest RSL Clubs in NSW, 
decided to act by gathering like-minded Clubs together to create the 
then Services Clubs Association. These clubs committed funding and 
resources to get the Association going and started recruiting clubs to 
join the fledgling association. Within twelve months, there were over fifty 
member clubs and a full-time CEO, Graeme Carroll, appointed to drive 
the Association.

In 2005, the Association applied for, and received permission from the 
National RSL, the Minister for Veterans Affairs and NSW regulators, to 
change its name to “RSL and Services Clubs Association”, reflecting the 
fact that 70 per cent of member clubs were known as RSL Clubs.

The RSL & Services Clubs Association operates to assist all such clubs 
to manage their unique position within the broader Club Movement and 
the Australian community. The Association’s role is to ensure that the 
perspectives and values of RSL and Services Clubs are considered and 
heard by Government and leaders in Defence, in the Veterans community 
and the club industry. As an important and valued part of the total 
Club Movement, the Association is committed to working for a strong 
and united voice for clubs through the peak body, ClubsNSW. But our 
member clubs do have particular needs and requirements that warrant 
close cooperation and regular consultation with government and club 
industry leaders to ensure the best outcomes for all clubs and members.

From the outset, the education and professional development of Club 
Directors and Management was at the forefront of the Association’s work. 
It was understood that the sector needed to improve its governance, 
risk management and financial skills to enable clubs to expand their 
facilities and services for club members and to better support their local 
communities and the veterans who are our particular focus. The formation 

of the Association was achieved by clubs attending the National RSL 
Clubs Conference in 2001 at Twin Towns Services Club – an annual 
event created by then Twin Towns CEO, Russell Roylance, a couple of 
years earlier. Russell saw this strong need for professional development 
and national leadership among RSL clubs and ultimately handed over this 
responsibility to the Association. 

The Association’s first Annual Conference was held in November 2002 
at the Hyatt Hotel in Canberra. Its theme was “Strategies for Changing 
Times”, reflecting the many challenges facing the NSW Club industry at 
that time, with a multitude of legislative and regulatory changes impacting 
on venues, large and small, in city and regional locations. A range of 
expert speakers provided detailed ideas, strategies and skills for the 
development of delegates, reflecting this important responsibility for the 
Association that has been followed ever since.

The 20th Annual Conference this October continues this commitment 
to professional development, with the theme of “Enhancing Sustainability”, 
a relevant set of presentations to assist clubs to continue to operate in a 
financially sustainable way through the current pandemic.

It is important to acknowledge the vital role that our Corporate  
Partners play in this educational role, as well as their broader support for 
the work of the Association. The Association would not be able to deliver 
its services to member clubs without the support we receive from the 
companies who work in our sector. They are at the cutting edge of new 
ideas and developments in the hospitality industry and they provide this 
intelligence and advice to our members through our Conferences, other 
events and regular communications.

The second very important responsibility of the Association since its 
establishment is the commitment to “the ANZAC Spirit”, supporting 
veterans and encouraging member clubs to commit funds to veterans’ 
services. This reflects the Objects of the Association in its first Constitution 
adopted in 2002:

•  To promote and act generally in the interest of and support the ideals 
of the ANZAC spirit and heritage of clubs where such clubs seek and 
are admitted to membership of the Association.

•  To support and promote the ideals of the ANZAC spirit and heritage 
in conjunction with any bodies deemed appropriate.

Through the former CDSE and now Club Grants program, member 
clubs across the State have supported veterans’ organisations and 
services with millions of dollars annually for the last twenty years. This 
commitment continues to grow, as the needs of veterans and their families 
have also grown.

Three early initiatives reflect this commitment by the Association.

In 2006, the Association launched “Operation CARE”, a program to 
provide wounded, injured or ill service men and women with all expenses 
holidays with their families to assist them with their recuperation and 

T W E N T Y  Y E A R S  O F 
A DVO C AC Y  A N D 
R E P R E S E N TAT I O N
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recovery. This program was funded through donations from member clubs 
and our corporate partners. Over the next 12 years, over 120 currently 
serving and former ADF personnel were provided with such holidays. We 
were supported in this endeavour by our colleagues at the Federation of 
Community, Sporting & Workers Clubs, who donated twenty weeks of 
holidays each year for a number of years from their  holiday facilities.

In 2005, the Association launched the “Kokoda Youth Leadership 
Challenge”, with the involvement of the Hon. Charlie Lynn OAM, 
whose company Adventure Kokoda provided the expert leadership and 
management of the annual trek across the Kokoda Trail in Papua New 
Guinea. The purpose of the KYLC was to increase awareness of the 
outstanding bravery and sacrifice of Australian troops in the 1942  
Kokoda Campaign amongst younger Australians. It is also, as the title 
of the program suggests, a leadership development program for young 
people aged 16 – 25 years. 

Since 2005, this program has enabled over 550 young Australians to 
achieve an outstanding feat, walking 142 kms of the Kokoda Trail in very 
trying conditions over ten days, whilst learning about the key attributes of 
leadership. Again, this program is funded by clubs sponsoring local young 
men and women to cover the land and air costs of the trek.

The third major initiative in honouring our commitment to veterans is 
the annual financial support for the conduct of “The Last Post Ceremony”, 
at the closing each day of the Australian War Memorial. The then 
Director of the AWM, and our current Patron, Dr Brendan Nelson AO, 
approached the Association in 2013, seeking some financial assistance 
to introduce this new daily event to honour each of the 102,000 
Australians who have given their lives to the service of our nation. The 
Board of the Association readily agreed and sought the funds to pay for 
the sponsorship from member clubs. This program continues today and 
attracts millions of visitors to the AWM and those watching online.

All three of these initiatives were implemented by the first CEO,  
Graeme Carroll, who managed the Association’s work for over twelve 
years. Graeme worked very hard to build membership and to establish  
the credibility of the Association and its continued success is due to 
Graeme’s hard work and tenacity.

In 2015, the issue of homelessness and suicide among younger  
veterans was brought to the attention of the Association through the 
establishment of “Homes For Heroes”. In the period since, the Association 
has coordinated significant additional support for veterans services 
through the establishment of our charitable arm, the Veterans Benevolent 
Fund. 

In six years, almost two million dollars has been raised to assist veterans 
and their families deal with PTSD and other mental health issues as a 
result of their service in the ADF, largely through club grants from many 
clubs across the State.

The Association throughout its twenty years of operation has sought 
to work closely with key strategic partners to advance the interests of our 
member clubs.

One such important partner is RSL NSW. Both organisations share 
a strong commitment to the welfare of current and former service men 
and women. Many of our member clubs have ex-service people on their 
Boards and almost all provide support and office accommodation to  
RSL Sub-Branches to enable them to directly assist local veterans.

A number of our member clubs are tenants of buildings owned by their 
local Sub-Branch. This has required regular discussions and negotiations 
between our two organisations to manage issues which arise from such 
tenancy. The Association works hard to represent the interests of our clubs 
in these circumstances and we continue to argue for enabling clubs to 
purchase the buildings they occupy on fair and reasonable grounds.

Throughout the last twenty years, the Directors and staff of the 
Association have had one guiding focus: to ensure that RSL and all forms 
of ex-services clubs have their interests considered by government, their 
achievements recognised and their support for veterans acknowledged. 

With the support of member clubs and our partners in the industry, this 
will continue to be the focus for many years to come.

GARRIE GIBSON,  
CEO  
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AT  L I O N ,  S U STA I N A B I L I T Y 
I S  AT  T H E  H E A R T  O F 
E V E RY T H I N G  W E  D O
O U R  S U S T A I N A B I L I T Y  A P P R O A C H  A I M S  T O  S T R E N G T H E N  T H E  R E S I L I E N C E 
O F  T H E  C O M M U N I T I E S  I N  W H I C H  W E  O P E R A T E ,  C H A M P I O N  R E S P O N S I B L E 
U S E  O F  O U R  P R O D U C T S  A N D  E N S U R E S  O U R  E N V I R O N M E N T A L  L E G A C Y  H A S 
A  P O S I T I V E  I M P A C T  N O W  A N D  F O R  F U T U R E  G E N E R A T I O N S .

Our sustainability approach focuses on three core pillars:

Supporting our Communities

Contributing to and investing in the communities in which 
we operate is a central tenet of our business.  
We recognise that healthy local communities are critical  

to the sustainable growth of our business; and want to support those  
who support us, through good times and bad.

Through Lion’s Community Investment Strategy, we are committed to 
investing in and contributing to the communities in which we operate  
and making a meaningful and measurable impact. We do this through 
both strategic community investment partnerships and long-term 
relationships with our nominated workplace giving partners.

Some of our highlights from 2020  include:

• Donated in excess of $1 million to Australian bushfire relief efforts.

•  $30 million in credit issued to venues for unused kegs left stranded  
due to COVID-19 restrictions.

• $2.7 million community investment in Australia and New Zealand.

Environment 

We collaborate across our supply chain to support a healthy planet by 
minimising our water use, reducing our carbon emissions and promoting 
circular economy solutions for our packaging.

Through Lion’s Carbon Neutral Strategy, we reached the following proud 
milestones:

•  Lion has committed to a net zero value chain (Scopes 1, 2 and 3)  
by 2050.

•  Lion became Australia’s first large-scale carbon neutral brewer in  
April 2020; complementing our ambitious carbon reduction 
programme with certified carbon credits that offset our remaining 
organisational footprint.

•  100% renewable Power Purchase Agreement in NSW commenced, 
reducing emissions by over 15,000 tonnes.

•  On-site solar electricity generation at XXXX, removing approximately 
944 tonnes of carbon emissions.

•  Lion became an inaugural member of the Australian Climate  
Leaders Coalition, sponsoring the ‘New Forms of Partnership’ initiative 
to address value chain emissions across the broader economy.

Responsibility

Acting responsibly as an alcohol producer is foundational to our social 
licence to operate. Through our focus on responsibility we produce, market 
and label our products in line with our values and community standards, 
and guides how we protect human rights in our supply chain.
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paynterdixon.com.au

With more than 100 years’ experience in the design and construction of hospitality venues,  
Paynter Dixon is the industry leader in delivering exceptional projects.

AVAILABLE NATIONALLY 9 AUGUST 2021. 
TO ORDER SPEAK TO YOUR LION REPRESENTATIVE.

MADE FOR 
EASY DRINKING
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Paynter Dixon, which pioneered the Design and Construct 
method of project delivery in Australia, has long-standing 
relationships with regional clubs.

It has worked on regional club projects across the State 
for decades, from Coffs Harbour on the mid-north Coast to 

Dubbo in the State’s Central West.

The company has recently completed three club projects at Grafton, 
Murwillumbah and Lismore.

Grafton Services Club has refurbished its general lounge and bar,  
TAB area, café and bistro.

At Murwillumbah Services, work has been completed on two new  
bars and bathroom amenities.

And at Lismore Workers, work included a new café and bar area, 
bathrooms, gaming room and refurbished deck area.

Paynter Dixon Business Development Manager for Hospitality Tony 
Fucile said the regional market was a competitive one, but long-term 
relationships helped Paynter Dixon maintain its footprint.

In a recent project with Cowra Services Club, Paynter Dixon included  
a shared saving component in the Design and Construct contract.

“They were quite happy that they were able to receive money back,  
and that’s because our project construction managers were able to 
achieve the best possible price from subcontractors.’’

With its rich history of building in Australia since 1914, Paynter Dixon  

has often been at the forefront of various project delivery methods and has 
a proud record of delivering projects on time and budget.

Paynter Dixon is responsible for both design and construction, meaning 
variations from documentation errors are eliminated as Paynter Dixon 
takes full responsibility for both elements.

The early adoption of this model has laid the foundation for decades 
of successful project delivery, particularly in the hospitality sector where 
project work has ranged from themed restaurants to major club capital 
works projects.

For many regional towns, clubs are the backbone of the community,  
not only providing hospitality services but also supporting community  
and sporting organisations.

Paynter Dixon has a policy of using local suppliers and sub-contractors 
where possible – mindful of the benefits to the local economy. With an 
office in Coffs Harbour, Paynter Dixon has developed strong supplier  
and sub-contractor relationships through its club work and on regional 
health and ageing projects across NSW.

The Covid-19 shutdown also highlighted the vital role RSL Clubs play  
in towns and suburbs around Australia.

The company’s family-run ethos has proven a good match with RSL Clubs 
looking to innovate and develop services while maintaining its foundation 
support for returned servicemen and women.

Now, more than ever, our veteran community need our support and  
RSL Clubs sit at the very heart of this pressing challenge.

C L U B S  –  T H E  H E A R T  O F 
R E G I O N A L  C O M M U N I T I E S

To find out more: paynterdixon.com.au or contact Matthew Greene on (02) 9797 5555
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If Cyber Security is not the #1 priority on 
your IT strategy, it should be! Cybercrime 
is expected to grow in 2021 by an 
alarming rate of 20%. 

In 2020 many organisations rushed 
to move their staff from an office-based 
working model to a “work from home” model 
with an urgent need to continue business 
operation while dealing with the current world 
events. Unfortunately, many of the changes 
made for the “work from home” model were 
implemented without considering the security 
implications.

Working from home presents a new 
opportunity for Cyber attackers to gain 
access to data or devices that are insecure or 
improperly configured. 

Several large Australian organisations 
were impacted by large scale cyber-attacks, 
preventing staff from working at all, stopping 
manufacturing, with the impact felt for months 
after.

In planning your remote working solution, 
every attack surface should be assessed, 
including:  

•  Where does the data originate from? 

•  How is the data transacted between 
company systems and remote workers 
device? 

•  Is the data encrypted between both 
locations? 

•  Am I exposing my critical systems to the 
internet?

Unencrypted data can be easily intercepted 
while in transit to/from a remote workers device, 
leaving company data vulnerable. 

In the club industry, the security of your 
membership and electronic sign in databases 
is paramount. These data sources can 
contain thousands of records containing 
personally identifiable information. If this data 
becomes compromised the organisation has a 
responsibility to report the data breach under 
the Notifiable Data Breach Scheme.

Most cyber security incidents are caused 
as a direct result of a ransomware attack. In 
2020, ransomware attacks increased 60% with 
email being the main delivery method. The 
more common ransomware attacks, the end 
user receives and opens an email believing it is 
legitimate and clicks on a link contained in the 
message. Once the link has been clicked the 
attack is initiated behind the scenes without 
user interaction. 

This type of attack could impact one user’s 
device, or in some scenarios, an entire  
network could be impacted leaving data  
and systems inoperable. 

Key considerations to protect your organisation: 

1. Is multi factor authentication implemented?

2. Are passwords frequently changed? 

3.  Do you have more than one copy of 
backups? 

4. Do you have backups stored offsite? 

5.  Have your users been educated on the  
risks of cyber threats? 

6.  Do you have an endpoint security  
platform that provides adequate 
ransomware mitigation?

7. Do you have email filtering?

Your staff are your last line of defence, and 
their actions can have huge consequences. 
Ensuring your staff are educated on the risks of 
cyber threats and ransomware is instrumental 
in the security of your IT systems. Do your users 
know how to identify a ransomware email ?

Highly Available Infrastructure 
IT has become the centre of club operations. 

24x7 uptime of all core club systems such as, 
gaming, electronic sign in, point of sale or 
loyalty is expected and when a system is down 
due to hardware failure the effects are felt 
throughout the business from club operations 
through to customer service. 

System redundancy is the key to ensuring the 
100% availability of all your core IT systems 
and databases. The key to achieving this is 

to look at all possible failure points and build 
system redundancy to ensure that you can 
sustain a hardware failure and your systems 
can still be online and operational whilst the 
repair takes place.  

Backups & Disaster Recovery 
The availability and security of your data and 

backups is critical in future success of business 
continuity after a cyber-attack or natural 
disaster event. Ensure you understand how  
your backups are secured and how quickly  
your critical systems can be recovered if 
disaster strikes.

If your business were to sustain a cyber-attack 
or natural disaster, are you confident that your 
data would be accessible? 

Do you have an IT business continuity plan? 

NBN Migration 
Most business throughout the country now 

have access to the NBN and are looking to 
migrate to NBN compatible services. 

This is a great time to assess the 
communications technologies you are using 
throughout your organisation and reduce your 
communications costs. We have been able 
to save our customers, in some cases up to 
thousands per month on their communications 
expenses. 

Teams Calling 
The move to Office 365 opens many 

doors to collaborate better with staff in your 
organisation. 

Microsoft Teams is a fantastic video 
conferencing and collaboration solution, what 
many people don’t know is Microsoft Teams is 
also a fully featured cloud-based phone system. 

Older phone systems can also be integrated 
with Microsoft Teams Calling to provide 
additional features.

C Y B E R 
S E C U R I T Y 

Call JEM today to find out  
more on 1300 536 266
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MANAGED IT 
SERVICES

With 25 years experience in the industry, we are 
your club and hospitality IT specialists.

CYBER SECURITY SOLUTIONS • DATA PROTECTION • IT SUPPORT
IT CONSULTING & STRATEGY • CLOUD SOLUTIONS • OFFICE 365
MANAGED SERVICES • TELEPHONY & TEAMS CALLING
MULTI-VENUE CONNECTIVITY • NETWORKING & WI-FI
INTERNET SERVICES & NBN MIGRATIONS
HIGHLY AVAILABLE INFRASTRUCTURE

Is your data secure?

info@jem.com.au               1300 536 266               jem.com.au

Thomson Geer

@ThomsonGeer

tglaw.com.au

CLUBS.  
THAT’S WHAT WE DO.
Liquor.  Gaming.  Hospitality.  Property.  Contracts.  Disputes.  Amalgamations.  Developments.  Constitutions.  Governance.  

We are proud to support the clubs industry. Our dedicated legal team focusses on all aspects that matter to club businesses 
from providing ongoing advice to working on the largest and most complex projects and transactions in the industry. 

Contact us: 

Brett Boon 0414 808 265  |  Sherif Mouakkassa  0414 364 766  |  Arj Puveendran  0481 908 035
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S H O W  M E  T H E 
( D I G I T A L )  M O N E Y !

Photo by Jonas Leupe via Unsplash

If there’s one thing that we have become more accepting of in our 
COVID-affected world, it’s the fact that cash may no longer be king.

People are shunning folding printed money for digital options 
– using their mobile phone and plastic. In fact, in a survey, 14% 
of Australian businesses won’t accept cash and only take digital 

payments.

With the potential of a cashless society becoming a possibility sooner 
rather than later, the question is: what will this mean for poker machines, 
table games and our industry in general?

A digital wallet solution to replace cash in gaming rooms is currently 
being looked at by the NSW government and is soon to go to trial – so it 
could be impacting venues around Australia sooner than you might think. 

IGT has been leading the cashless charge globally, and the following 
may provide you with an idea of a cashless future.

Cash is … gone?

The COVID pandemic hastened the push for a more cashless society 
and the NSW government is looking to define the digital wallet and 
setting up a ‘sandbox’ for companies like IGT to trial solutions. 

IGT is helping to define what a cashless future with a digital wallet looks 
like and already has existing technology in place across the globe (see 
Install Base graphic) where solutions are in use to accept digital payments 
in gaming venues.

So what makes up a so called ‘digital wallet’?  This diagram (Go To 
Market Options graphic) shows the constituent parts that make up a fully 
digital solution.

The goal is to enable payment via a phone/card that is linked to an 
external funding source. Although the exact way this will work is under 
development in Australia, IGT already has components in place to get its 
systems customers started on the digital journey.

While this has been a quick whistle-stop tour of what a digital wallet could be - as we’ve seen in 2020 - when things are forced to change, we adapt very 
quickly, so a cashless world may not be that far away at all.

Interested in seeing how this could 
work in your venue?  Take a look at 
our video for a taste of how it could 
work @ igt.com.au/Journey or scan 
the QR Code.  

In our industry, the USA often leads the way, and 
they are very seriously looking at cashless too. The 
IGT US team held an online forum amongst North 
America’s leading casino operators and they see a 
strong cashless future – check out their thoughts  
@ igt.com.au/Cashless or scan the QR Code.
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U P C O M I N G  
E V E N T S

F O R  M O R E  I N F O R M AT I O N  O N  T H E S E  E V E N T S  V I S I T  R S L S E RV I C E S C LU B S .C O M . AU

CONFERENCE
20TH ANNUAL 

R S L  &  S E R V I C E S  C L U B S

2 8  –  3 1  O C T O B E R

CROWNE PLAZA HUNTER VALLEY

PRINCIPAL CONFERENCE PARTNER

Enhancing  
Sustainability

REDUCING VULNERABILITY  
AND ENHANCING RESILIENCE!

14TH ANNUAL
SATURDAY 30th  

OCTOBER 

2021  
Crowne Plaza, Hunter Valley

Nominations close Friday 24th September
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SATURDAY 30th  

OCTOBER 

2021  
Crowne Plaza, Hunter Valley

Destination NSW is proud to support the 2021 RSL & SCA Annual Conference in the Hunter Valley.
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