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Chairman’s  
Message
D E A N  T H O M A S

Have your say
If you would like to respond to an article, recommend a contributor or even share information  
please contact the editor of ‘Focus’.

 EMAIL THE EDITOR bradsmith@rslservicesclubs.com.au

We invite any information from outside our sector and our industry, to contribute new ideas and  
approaches to the challenges we face. Please make sure you provide your name, email address  
and contact phone number so we can get in touch with you!

FOCUS IS ALSO AVAILABLE TO VIEW ON YOUR PHONE, TABLET OR COMPUTER! VISIT 
RSLSERVICESCLUBS.COM.AU FOR MORE INFORMATION

W ith an election just 
around the corner, 
there is a lot of 
campaigning afoot 
with the usual 

lobbying and jostling as the candidates 
look to obtain our attention and the media 
seeking to make sense of it all – often in 
their own interest. 

At a time like this we consider, as 
an Industry, what outcome we seek – 
irrespective of the peoples ultimate choice.  
I suggest we are looking for stability, support 
and solutions. 

At the same time as the election we 
are continuing to face skills shortages, 
regulators are ever present, patronage is 
patchy (either strong or a little quieter at 
times) and community expectations seem to 
increase almost daily. All of this can make for 
a tricky planning environment - so what can 
we do to drive the agenda? 

Arj Puveendran from Thomson Geer 
made a good point at the recent RSL&SCA 
conference - we need to drive the change 
we want to see. He talked about regulation, 
innovation and creation. From a regulatory 
standpoint, we need to collaborate with the 
regulators and collectively work on solutions 
that fit the circumstances and our industry 
without compromising our right to operate. 
In addition, foster a culture of compliance 
where staff understand that we go beyond 
a tick a box exercise, we do more than ‘just’ 
what is required. 

For our staff (and future staff) we need 
to be employers of choice to attract and 
retain top talent. Staff can be selective at the 
moment so let’s drive positive work cultures, 
develop our teams and have conversations 
about how to make work ‘work’ best. For 
profitability and productivity, let’s interrogate 
the facts and plan with our eyes wide open. 
Walk the floor, but also seek insights and 
feedback outside your ‘usual’ networks. 
Do you have diverse thought in your pool 
of advisers? Innovation is key to remaining 

relevant to our communities and to ensure 
they feel a sense of belonging in our clubs. 
Are you providing an environment where 
your community (all of your community) 
belongs? Our role as hubs of our community 
can really shape and create vibrant 
destinations where we come together.

This sense of belonging is very important, 
the difference between assimilation and 
inclusion for example is noteworthy – it is 
going from “I can fit in” to “I belong” – this 
distinction is subtle but strong.

Anzac Day recently presented us with 
an opportunity to commemorate and to 
thank veterans for their service as well as 
connect with our communities, let’s carry 
that connection through the other 364 days 
of the year. 

This year is unique in that we have the 
postponed conference from 2021 which we 
just held, and then the ‘usual’ conference in 
Adelaide on 11-14 September. We also have 
the Gaming & Leadership Conference next 
month at the Hyatt Regency, Sydney on 9-10 
June. While it makes for a busy calendar, 
it does also mean that we have more 
opportunities to network, to learn and to be 
inspired to lead with impact. 

For the most part the Gaming & Leadership 
Conference is for leaders and senior 
managers in clubs and the September 
Conference is for Directors, Club CEOs 
and GMs, however in the spirit of inclusion 
and diverse thinking we welcome 
representatives of your teams at all levels to 
develop their capability in a creative setting. 
As a late mentor of mine would often say 
when it came to professional development, 
seeing what is out there – “time spent in 
reconnaissance is never wasted”.

So whatever happens in a few weeks, we’ll 
continue to serve our communities - let’s 
shape a future that we all want to be a part 
of: belonging, thriving, giving and growing. 

DEAN THOMAS 
Chairman
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From  
the CEO
M A R G O T  S M I T H

I n order to make sense of the world around us, we 
need a number of things. Experience in that field, 
sometimes qualifications, maybe some tools to make 
decisions, information distilled into insights - but over 
the last couple of years we’ve been consistently 

operating in an environment that none of us have ever 
experienced before 2020. 

With a range of inputs over recent months and years, we’re 
actually getting better at leading teams and businesses through  
a pandemic, if that’s at all possible. 

Here at the RSL & Services Clubs 
Association our aim is to further support you 
with insights, with connections to products 
and services to make your business and 
staff more productive or profitable, profile-
raising opportunities, a sense of purpose 
and to develop leadership capability. 

We recently formulated a member value 
proposition, a way of articulating what 
we offer our members and our partners 
(pictured). This is key because it outlines 
what we as the peak body for RSL & Services Clubs offer. It also 
shows what we don’t (yet) offer. We can’t be all things to all clubs, 
but we want to have a meaningful impact on who you are and 
what place you hold in society. In order for you to thrive - we 
are here to give you the information, tools, connections and 
inspiration to do so. 

As always, since the RSL&SCA was founded BY clubs FOR 
clubs, we are here to serve your interests, so if there are any 
insights or tools that you need to be more profitable, sustainable, 
or innovative - then please touch base and let me know. We are 
here to listen to your input and drive your agenda. 

At the April Conference in the Hunter Valley, we talked about 
the concept of ‘a rising tide lifts all boats’ - if we are all achieving 
and growing, then RSL & Services Clubs reputation and brand 
collectively will benefit, and our communities will know that we 

continue to be their ‘go to’ destination to eat, 
drink, play and belong.

Soon, we will be launching a mentoring program - 
a peer-support program designed to lift leadership 
capability across the industry. We will provide 
the framework and the guidelines, and you will 
provide the mentors and ‘mentees’. Keep an 
 eye out for more details or contact me  
via margotsmith@rslservicesclubs.com.au to  
find out more. 

In addition, we are exploring more in-depth 
leadership programs. While the RSL&SCA is 20 

years old, you, our clubs, have a long history of serving your 
communities. Let’s keep raising the bar and leading from the 
front. Together we can grow. 

CONNECTION

Networking Events

Corporate Partner  
Feedback Workshop

KYLC Alumni

Eligibility for election  
to Board of Directors

PROFILE

Profile & Advocacy 

Promote member clubs

Promotion via  
social media 

Promotion via  
newsletters  

and magazine 

Website profile 

INSIGHTS

Newsletter 

Regional Forums 

Roundtables

Webinars (In the Know,  
Inspire and The Briefing)

Study/Educational Tour 

PURPOSE

Veterans Benevolent Fund

Kokoda Youth  
Leadership Challenge

Respect the Day

The Last Post

War Memorial Partnership

Memorial Tours

Veteran Engagement 

Community Engagement 

PROFESSIONAL  
DEVELOPMENT 

Annual Conference 

Diversity &  
Inclusion Forum 

Governance

Mentoring

Leadership  
Development Program 

Member & Partner Value Proposition
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How long have you been the current President at 
Orange Ex-Services Clubs for? 

I have been the current President/Chairman for a  
period of 8 years.

How did you start your career in the Club industry? 

My original club experience was a necessity, whereby 
as a resident in a small community called 
Millthorpe, in country NSW. We had an 
issue with a small bowling club, which 
was trading insolvent. This club was the 
social contact point for the community 
and there were deficiencies in the Board 
at the time. I volunteered to help rectify 
this issue. I was elected to the Board 
as Treasurer and Secretary. After a few 
years we were in a position of operation, 
whereby we could trade and pay our 
debts when they fell due and improved the offer to 
members and guests. At this time, I was the President  
of Orange Ex-Services Menes Bowling Club.

Have you held any other positions within the club?

In 2007 through encouragement by existing Board and 
general members and a change to our Constitution, 
whereby the change allowed non-service members 
to sit on the Board. I was elected as the first Executive 
member of the Board, first Executive Board member 
to be elected to a Vice Presidents role and the first 
Executive member to be elected as President.

Who have been some key people that have influenced 
your career and taught you some key lessons?

Unfortunately, I had no mentors to help me in my initial 
interest in Club Board roles, but as a long-term member 
of clubs, I understood their value to communities and 
the opportunity to make a difference, I believe I had the 
credentials through my career in engineering, finance 
and governance to be able to offer this experience to a 
Board. However, during my 20 years in the club industry, 
I have formed many high-level associations, which have 
enhanced my experience.

What do you like about the industry? What are the 
positives that keep you going each day?

I enjoy the club industry, simply to be able to firstly,  
give members a place to enjoy their personal 
experience, meet and greet in a temperature controlled, 
safe environment and a place for the community to be 
able to enjoy whatever we offer. 

Meeting rooms (some free to certain groups), function 
rooms for family, community, and organisations 
to experience a well-managed and experienced 
management team. I also like the opportunity to 
partake in our past history in the acknowledgement of 
our forefathers drawn from our military history and the 
promotion of all special military occasions.

What have you learned from your 
experience in the industry that you could 
pass on to aspiring CEO’s  
and Directors?

I have been fortunate in my Club Director 
role where by over the last 4 years, I have 
been called upon to perform the duties of 
CEO at our club. I have held liquor licenses 
before in other capacities, I was aware of the 
role of Secretary manager/CEO and the legal 
framework and compliance issues. However, 

this knowledge in relation to regulatory compliance 
helps me with a complete toolset to reinforce my Club 
Directorship. I would encourage Directors to be more 
aware of these obligations and responsibilities and 
this makes the Governance requirements more easily 
understood. The other important tool I believe helped 
me in roles of Club Management and Club Directorship 
was forming a relationship with other Club Executives 
through networking, conference attendance and 
readings from Club Associates.

What are the future plans for Orange Ex-Services 
Club?

The future of Orange Ex-Services Club is extremely 
bright, with the continuing development and 
diversifications which are in place. Built around sound 
strategic principles and following on previous sound 
Boards, who had a futuristic approach to success 
and longevity. The seeking of a younger, bright, and 
credentialed Board matrix and building gender equality.

If you think one thing has the potential to disrupt the 
industry in the next 5-10 years, what is it?

Disruptions in our industry varies, e.g., COVID-19. We 
have the issue now of challenges from all sectors of 
Government, protesters and many agendas, economics, 
with rising cost in living, potential interest rate rises, and 
the list goes on. However, we as an industry need to 
reinforce our important value to Governments and our 
communities.

Graham Gentles, President_ Orange Ex-Services Club 

Interview 
Graham Gentles, President  
Orange Ex-Services Club
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C onsumers worldwide are changing the 
way that they pay for goods and services, 
moving away from cash to contactless/
cashless transactions. With digital wallet 
technology being readily available for 

mobile cashless payments, businesses are adapting to 
the needs of today’s consumers, and our industry must 
be part of this evolution.

So, why digital wallet for electronic gaming?

The short answer is to meet these new consumer 
expectations. Research* conducted by IGT shows that 
over 50% of players view cash as a less attractive option 
than other payment methods for gaming. 

What are the benefits of digital wallet?

Offering a cashless alternative provides benefits to 
venues and players alike:

•  Convenience – cashless transactions via a mobile 
phone, not only on gaming machines but across the 
whole venue

•  Efficiency – reduced cash handling and maintenance 
as adoption grows

• Security – safe storage and management of funds

• Safety – contactless solution for today’s COVID world

•  Harm minimisation & compliance – personal 
expenditure limits, fund traceability improvements

IGT and Club York - Preparing 
for NSW digital wallet trial 

IGT is ready to install its 
digital wallet solution for an 
upcoming trial of the technology 
with venue partner, Club 
York, in Sydney, which will 
commence soon with the recent 
appointment of a researcher 
from the NSW government to ensure that all aspects  
of the trial meet the terms as defined.

IGT’s digital wallet trial includes four key innovations:

• Digital loyalty card - stored on a patron’s mobile phone

•  Venue wallet - extending a venue’s existing gaming 
‘Player Account’ to cover non-gaming spend across 
the venue

•  External funding of a Player Account (i.e. debit card 
deposit to venue wallet)

•  EFTPOS funding (via a card) to a customer’s Player 
Account / TITO ticket

Pending the final digital wallet trial guidelines and 
requirements, it is expected that solutions will 
need to address regulatory concerns around AML, 
exclusion schemes and other support, enhanced harm 
minimisation, as well as technical and privacy measures.

How to get ready for this digital transformation

There are number factors that need to be considered 
and undertaken to ensure your venue is ready for this 
digital transformation: 

o  Using technology as a process – simply introducing 
the tech won’t work, the change must be driven by 
motivated people with a clear purpose and vision

o  Digital adoption must be simple – remove barriers 
for engagement to ensure even your less-tech-savvy 
customers get on board

o Systems integration – all of your disparate 
technologies and platforms must work 
together to deliver a ubiquitous player 
experience

o  And overall agility – strategic and 
operational flexibility is required to 
quickly adapt to the rapidly changing 
technical and regulatory environment

Watch this space for NSW government 
guidelines relating to the digital wallet trials and the 
outcomes of IGT’s trial at Club York. And, start to give 
consideration to measures that you can implement now 
to futureproof your venue for the digital transformation.

The Cashless 
Evolution

IGT’s Director Systems Product 
& Sales, Asia Pacific, John van 
Waard, provides an update on 
the future of digital wallet – a 

hot topic for NSW venues.

*Sourced from ‘IGT MegaGroup Research’ – International Game Technology PLC
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T he Spirit of Anzac 
Awards are the 
highest honour at 
the RSL & Services 
Clubs Association. 

Thank you to Thomson Geer for their 
ongoing support of the Awards. The 
Spirit of Anzac Awards recognised two 
categories at the gala dinner:

 Special mention also to Dubbo RSL 
Memorial Club and Penrith RSL for 
their nominations.

Dubbo RSL Memorial Club prides 
itself on community 
engagement and 
supporting the local 
community. During 
COVID, the Club 
worked with Central 
West Laverty Pathology 
to use the Club carpark 
as a testing facility 
for the local and 
surrounding community. 
Thousands of people have utilised 
this facility and are still today being 
tested at the site. The key objective 
for this support was to promote early 
detection in the community, to support 
and encourage the Dubbo and 
surrounding community to get tested 
and to support culturally appropriate 
options for vulnerable people.

The Dubbo RSL Memorial Club 
also responded to the needs of the 
community affected by the drought. 
The Club partnered with Lion Beer 
Australia (LionCo) where $1 from every 
schooner sold from the Club’s Sports 
and Casino  
Bars of Lion branded product was 
donated to the Rural Financial 
Counselling Service. Over the two 
month period, $20,000 was raised. 

The Dubbo Memorial Club also 
donated 40 x $500 EFTPOS cards 
to farming families to assist with food 
and fuel purchases and paying utilities. 
The Club also held a fundraising 
concert to increase awareness of their 
fundraising efforts and raised a further 
$1000 for drought relief.

Penrith RSL Club’s award submission 
highlighted their Penrith to Pilliga 
Drought Relief Program. This program 
was an initiative of the Penrith RSL 
to provide assistance to the Pilliga 
community in NSW who had been 

experiencing drought 
conditions for the 
past three years. 
The Club set a goal 
of $50,000 to help 
give the community 
immediate relief by 
supplying pre-paid 
Visa cards to assist 
with the payment 

of utilities, groceries, equipment and 
other items.

The Club conducted a major raffle, 
placed collections tins around 
the venue, contacted suppliers to 
donate goods, services or monies, 
staff donated each week from their 
wage, members donated their loyalty 
points and Penrith RSL made a major 
contribution to the cause. Ultimately, 
400 x $50 in pre paid Visa cards were 
sent to the Pilliga community. Members 
of the Penrith RSL also contributed to 
the “Pilliga Shoebox Surprise” where 
members were asked to fill a shoebox 
with special gifts. Over 120 shoeboxes 
were collected and distributed by 
Penrith RSL Chariman, Frank Portelli.

Spirit of ANZAC Award Highly 
Commended – Bathurst RSL

Bathurst RSL was recognised 
with a Highly Commended award. 
The Club recognised the need to 
provide connection and support for 
the community during COVID and 
hosted the Sub-branch Friday Coffee 
mornings where over 40 veterans 
meet to enjoy coffee and a chat. The 
club has worked closely with the Sub-
branch to design activities to engage 
younger veterans and their families 
including supporting the Barefoot 
Bowls Family Fun Day and providing 
space for the “Open Arms” Veterans 
and Families Counselling Service.

The Club further supports returned 
service men and women with their 
support of Defence Community Dogs 
which improves the lives of Veterans 
by providing Assistance Dogs trained 
to support veterans suffering from 
medical conditions, including PTSD. 
The Clubs focus on connecting with 
the Sub-branch continued with their 
free breakfast for all former and 
serving defence force personnel and 
their families on ANZAC Day 2021.

The Club also worked closely with the 
Sub-branch offering administrative and 
marketing support for the Memorial 
Walk Museum Walk. The Club also 
continues to review and revitalise 
their Respect the Day campaign each 
year and in 2020 also honoured their 
last two remaining WWII veterans 
with a window display and internal 
TV presentation and ran a full 
page advertisement in the Western 
Advocate to honour these two men – 
Dick Crossing and Alex Bedwell.

Bathurst RSL also supports Legacy 
with the provision of prizes for their 
ANZAC Day Raffle and Club vouchers 
for their annual Golf Day. The Club 

14TH ANNUAL  

SPIRIT OF ANZAC  
AWARD  
WINNERS

14TH ANNUAL
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14TH ANNUAL  

SPIRIT OF ANZAC  
AWARD  
WINNERS

further sought to support Members and 
the community who were struggling 
during COVID and donated 50 cents 
from every coffee sold at The Grind 
to Lifeline on World Mental Health 
Day. Bathurst RSL also increased 
their support of Veritas House, who 
they have supported for many years. 
The Club initially donated $3,000 in 
August 2020 for emergency funding 
for disadvantaged families and at-risk 
youths and then an additional $5,000 
prior to the Christmas period to brighten 
their Christmas and provide practical 
support.

Spirit of ANZAC Award Winner – 
Gosford RSL

Congratulations to Gosford RSL as 
the winners of the Spirit of Anzac 
Award. Gosford RSL honours Australian 
service personnel each year, raising 
funds and assisting with the Dawn 
Service, the Anzac Day breakfast 
which serves 700 members, veterans, 
service personnel, cadets and KYLC 
trekkers, plus the Anzac March and the 
Annual Remembrance Day Services. 
Gosford RSL was a major sponsor of 
Coast Opera Australia’s “Salute to the 
ANZACS” in 2021. The Club also has an 
extensive display of war memorabilia in 
the museum located in the Club foyer 
and is a Gold Sponsor of the Last Post 
ceremony held at the Australian War 
Memorial each day.

Gosford RSL is also a long standing 
supporter of Coast Shelter (that provides 
accommodation and meals) and Soul 
Soup since 2019. The Club invited the 
community to assist with donations 
during COVID lockdowns, enabling the 
club to help four community groups, 
Coast Shelter, Soup Soup, Marys Mac’s 
Place and Central Coast Disaster Relief 
with a total of 1,000 meals per WEEK 
provided to the community.

In addition to their support of the 
local community through ClubGrants 
(supporting over 30 local associations, 
sporting groups and community 
initiatives), Gosford RSL holds annual 
raffles to assist local communities 
effected by natural disasters. During 
COVID lockdowns, the Club supported 
their elderly members with regular calls 
and offer of assistance. Other significant 
contributions to the community include: 
care packages for troops overseas, an 
annual free Seniors Information Day, 
encouraging staff to donate blood, 
supporting the Kokoda Youth Leadership 
Challenge, and MAX Potential 
leadership program.

Outstanding Community Member 
Award Highly Commended – Eric 
Tweedle, Merrylands RSL

Eric Tweedle served as a Signalman in 
the Royal Australia Navy for four years 
and has made outstanding contributions 
to Rugby Union having played for 22 
seasons including representing the 
NSW Waratahs from 1946–1949 and 
Australian Wallabies from 1946–1949. 
Eric also assisted in the formation of the 
Parramatta Junior Rugby Union and was 
responsible for the formation of Forbes 
Rugby Club. In addition, through the Eric 
Tweedale Foundation, Eric has raised 
significant funds for the Merrylands 
Junior Rugby Union. Eric has also spent 
over six years organising Lifeline stores.

Special mention to Ronald Mervyn 
Smith (recently deceased), Ex-Director 
from Castle Hill RSL for their nomination. 
An electrician by trade, Ronald joined 
the Royal Australian Navy for an initial 
12 year engagement in the Electrical 
branch and served under the White 
Ensign for 46 years, retiring as a senior 
technical instructor. Ron was a dedicated 
Life Member of the Castle Hill RSL sub-
Branch where he served as a President 

and Secretary and held the positions of 
Pensions and Welfare Officer and Co-
ordinator of events for Life and Veteran 
Members for 28 years. Ron was formally 
recognised for his contributions to the 
community with a Meritorious Service 
Medal for service to Veterans in 2004 
and was awarded an Order of Australia 
Medal the same year.

Outstanding Community Member 
Award Winner – Simon Statton,  
Cabra-Vale Diggers

Simon Statton was a stand out for the 
Outstanding Community Member Award 
from Cabra Vale Diggers. Simon has 
served for 30 years in the Australian 
Army Service (15 in the regular Army 
Services and 15 in the Army Reserve) 
and is currently a serving Major posted 
to the headquarters of the 2nd Division. 
In his civilian career, Simon was the 
Manager of Assets and Infrastructure for 
the NSW Rural Fire Service until recently.

Simon demonstrates his outstanding 
loyalty and service to the Cabra-Vale 
Diggers and the wider community 
through his tireless volunteer efforts 
across a number of events including 
the Cabra-Vale Diggers virtual 
Remembrance Day film, ANZAC Day 
films and commemorative events for the 
Liverpool RSL Sub-branch, Guildford 
Masonic Lodge, Western Sydney 
University, Macarthur Bulls Football 
Club, Al-Faisal College, the Vietnamese 
community and as a Club representative 
to raise funds for the Kantha Bopha 
Children’s Hospital in Cambodia.

Nominations open Monday 30th May 
for the 15th Annual Spirit of ANZAC 
Awards. 

Inquiries can be directed to Margot 
Smith, CEO, RSL & Services Clubs 
Association on 0411 280 514.

SPIRIT OF ANZAC AWARD  
Patsy Edwards & Gary Young,  

Gosford RSL

OUTSTANDING COMMUNITY  
MEMBER AWARD   

Simon Statton, Cabra-Vale Diggers

SPIRIT OF ANZAC AWARD  
HIGHLY COMMENDED  

Peter Sargent Bathurst RSL

OUTSTANDING COMMUNITY MEMBER 
AWARD - HIGHLY COMMENDED   
Ron Hand accepting on behalf  

of Eric Tweedle, Merrylands RSL
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Find out more here: australiansuper.com/compare-us/best

Important information to consider:
1. AustralianSuper Balanced investment option returns as compared to the SuperRatings Fund Crediting Rate Survey — SR50 and SRP50 Balanced (60–76) Index at 31 
December 2021. Returns from equivalent investment options of the ARF and STA super funds are used for periods before 1 July 2006. Investment returns are not guaranteed. 
Past performance is not a reliable indicator of future returns.
2. 2.5 million members as at March 2021.
3. Readers Digest Most Trusted Brands – Superannuation category winner for nine years running 2013 – 2021, according to research conducted by independent research 
agency Catalyst Research.
4. AustralianSuper received the Canstar Outstanding Value Award for Superannuation in 2022, and Account Based Pension in 2021. Awards and ratings are only one factor to 
be taken into account when choosing a super fund canstar.com.au/star-rating-reports/superannuation.
5. Finder Awards Best Rated Brand – Super Fund (Industry) winner 2020/2021 according to research conducted by Kantar.
The information is general information only. We haven’t taken into account your needs or personal objectives when providing the information. You should assess your own 
fi nancial situation and needs and read the relevant Product Disclosure Statement before making a decision about products on this website. A Target Market Determination 
(TMD) is a document that outlines the target market a product has been designed for. Find the TMDs at australiansuper.com/tmd. AustralianSuper Pty Ltd ABN 94 006 457 
987, AFSL 233788, Trustee of AustralianSuper ABN 65 714 394 898 Superannuation Fund Number (SFN): 2683 519 45, Superannuation Product Identifi cation Number (SPIN): 
STA0100AU.

We’re one of Australia’s top performing funds over 20 years1 

based on the Balanced option, which is why more than 
2.5 million2 Australians choose us.

A proudly member-fi rst fund
As an industry super fund, we don’t pay dividends or profi ts 
to shareholders like retail funds. All profi ts go back to 
members. We choose to focus on providing strong, long 
term performance to benefi t members, because we believe 
they’re the fund’s greatest investment.

Strong, long-term performance
When you’re choosing a super fund, it’s important to look 
at the fund’s long-term performance history and not just 
how it’s performing today. We’re one of Australia’s top 
performing funds over 5, 7, 10, 15 and 20 years based 
on the Balanced option1.

Competitive fees
We aim to secure competitive fees and costs for members. 
That means less is taken from your super balance, so your 
money can benefi t from additional investment returns. 
If you have an accumulation account with us, your admin 
fee is $2.25 per week – plus up to 0.04% of your account 
balance each year. Additional fees and costs apply. Refer 
to the PDS for full details. If you have insurance cover, 
premiums are also deducted from your account balance.

Investing for you
Super is your money, and it’s important to invest in ways 
to help it grow. With highly skilled investment teams in 
Australia, Beijing, London and New York, we own more than 
$200 billion worth of local and global assets – their returns 
contribute to members’ long-term retirement savings.

We use our infl uence as a large-scale investor to make 
positive changes that improve the world around us. 
We’re taking practical action to improve gender balance on 
corporate boards and within management ranks, and we’ve 
committed to achieving Net Zero Emissions in our 
investment portfolio by 2050 – so we can deliver strong 
performance for decades to come.

We use an active investment strategy to deliver better 
returns for members. This means, we continually research 
and monitor investment markets, economies, business and 
consumer trends and company performance – here and 
around the world. This helps us identify the best investment 
opportunities for members, as well as make decisions about 
the best time to sell investments.

Australia’s best rated super fund brand5, most trusted fund 
9 years running3 and winners of Canstar Outstanding Value  
Award for superannuation & account based pension4.

Let Australia’s top performing fund help you save and grow 
your super. We’ve made the process as easy as possible. 

Be with a top 
performing super fund
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The Russell 
Corporate 
Advisory 
Helicopter 
View

W e were all wondering what would 
be thrown at our communities next, 
we have had bushfires, pandemic, 
multiple floods, and now we see the 
return of inflation and likely interest 

rate rises for the first time in decades.

The club industry has endured 2 periods of extended 
lockdown, major upheaval in the 
workforces, and a never before 
anticipated forced reset. Many 
clubs and hospitality businesses 
have been forced to adjust with a 
predominant focus on efficiency.

The landscape picture of the 
industry would generally be 
summarised as “challenged 
but currently successful with 
some cracks and crazing at the 
edges.” When we look further 
into the pixels that make up the 
landscape, we generally see 
stories of success, we see strong 
gaming profits, struggle with foodservice profitability and a 
reduction in services provided to members. There has been 
recognition of the need to generally support the broader 
cross section of members rather than small minority groups 
who historically received a disproportionate level of funding 
from the club.

In the period since COVID became an everyday word, 
amalgamations have proceeded at pace to the point 
where we are now approaching 1 in 4 clubs being part of 
an amalgamated group. We expect that consolidation to 
continue.

The last 2 years has demonstrated the resilience of clubs 
and the essential part that they play in communities. Boards 
and management have become more familiar with dealing 
with confronting situations and making decisions that are not 
always well received but nevertheless are in the interests of 
the organisation as a whole.

Since the end of the last lockdown clubs have been actively 
re-engaging their strategies, reviewing them and resetting as 
necessary. There is a continuing focus on diversification but 
there is also a renewed appreciation that the business model 
of almost all registered clubs cannot maintain viability without 
gaming revenue. 

Whilst our reliance on gaming is acknowledged the 
continued erosion of market share to hotels is not being 
recognised sufficiently as a threat. The hotel segment of 
the NSW EGM market commenced in the late 90’s with 
zero market share. In roughly 25 years the hotel sector has 
achieved a market share of 41%. When confronted with this 
proposition directors and managers often respond with a 
perspective that these people transition to become club 

gaming players and patrons in later life. In reality that 
proposition is inherently flawed when the growth 
in market share is analysed and particularly when 
compared the ageing profile of club gaming patron has 
aged over that period and is now heavily biased to an 
over 70’s cohort.

So the helicopter perceptive of the club landscape 
reflects that the short term horizon emerging from the 
pandemic gives comfort because of the improved 
efficiency and profitability from solid gaming revenue. 
However, when looking beyond the short-term horizon, 
the continued growth of hotel market share is a 
concerning trend which will see pressure build further 
on club venues if they do not address their market to 
reverse the continuing trend of market share loss. 

Some club venues may say that these market share statistics 
do not reflect their circumstances, but given the data on a 
state-wide basis reflects this trend it is clear that there are 
pressure points forming in some geographic markets. In fact, 
we have a recent example of a new hotel opening in an area 
which lead to a dramatic drop in revenue of a medium sized 
registered club. That club has moved from being profitable 
to being loss making in a few short months and is now 
scrambling to address the threat. The threat is clearly real 
and should not be superficially dismissed.

We will next be facing changes in market conditions due to 
interest rates and inflation, which will impact on discretionary 
spending. We need to plan for these impacts and ensure 
that our businesses remain efficient, but also focus on driving 
market share, which will only be achieved if the venue is 
fit for market, if the food and beverage offering is market 
appropriate and if service stands are high and consistent. 
These outcomes will not be achieved without effective 
planning and management. 

The next industry issue is in front of us and is clear from the 
helicopter view, it must now be addressed at a club and 
venue level. 
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L ast August, CCEP announced it would be 
forming a joint venture – Circular Plastics 
Australia (PET) – together with Pact Group, 
Cleanaway and Asahi Beverages, to build 
and operate a world-class PET recycling 

facility in Albury-Wodonga.

The $45 million plant, which is the largest PET recycling plant 
in the country, is now up and running at the Nexus Precinct, 
10km north of Albury-Wodonga’s CBD in NSW.

Designed to boost Australia’s circular economy, it will 
substantially reduce Australia’s plastic waste by recycling 
30,000 tonnes of PET – the equivalent of around 1 billion 
PET beverage bottles – each year. This scale will help us to 
use more locally processed content 
for the production of our bottles in 
Australia as we strive towards the 
ambition of collecting and recycling 
a bottle or can for every one we sell 
by 2030.

Cleanaway will provide the plastic 
to be recycled through its collection 
and sorting network, Pact will 
operate the facility and provide 
technical and packaging expertise, 
while CCEP, Asahi and Pact will buy 
the recycled plastic from the facility 
to produce new beverage bottles 
plus other food and beverage 
packaging.

Contributing to closing the loop, the site will increase the 
amount of locally sourced and recycled PET in Australia 
by two thirds, from around 30,000 tonnes to over 50,000 
tonnes per annum. This supply of recycled PET will be further 
bolstered by a second facility that is being constructed by 
the joint venture in Melbourne’s west and is scheduled for 
completion in 2023.

Federal Minister for the Environment, the Hon. Sussan Ley 
MP, NSW Minister for Environment and Heritage, the Hon 
James Griffin MP, and the Mayor of Albury City, Cr Kylie King, 
officially opened the facility in Albury earlier today.

Joining partners and dignitaries at the opening, Peter West, 
CCEP’s Vice President and General Manager Australia, 
Pacific and Indonesia, said: 

“Coca-Cola Europacific Partners is committed to playing 
a leading role in Australia’s circular economy. With our 
partners, we are working towards creating a closed loop for 
our bottles where they are used, collected and given another 
life. This plant, and the future Victorian plant, will complete 
this loop, help to solve the national PET shortage, and create 
new jobs for Australian workers. It is a proud moment in our 
corporate history.”

The Albury-Wodonga project was supported with about 
$5 million from the NSW Government’s Waste Less, 
Recycle More initiative, with the support of the Australian 
Government’s Recycling Modernisation Fund.

During its construction and installation, the plant supported 
around 225 jobs and now employs 40 people 
– mostly Albury-Wodonga locals – for its 24/7 
operations.

Further important environmental benefits will be 
delivered by the plant, including reducing Australia’s 
reliance on virgin plastic and recycled plastic imports. 
Solar energy is used to power part of the facility, and 
a water treatment unit and rainwater tanks will reuse 
and recycle as much water on site as possible.

 

CCEP Celebrates Opening  
of Australia’s Largest PET  
Recycling Plant
Albury-Wodonga
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The catastrophic floods inundating QLD and NSW in March this 
year resulted in far-reaching ramifications for both communities and 
individuals. With only the shells of ruined homes and shattered lives 
remaining, the road back to recovery seemed endless. 

While the news coverage showed the absolute devastation in the 
area, the damage and ongoing distress for the 
residents can only truly be felt when you are in the 
middle of it. To walk back into your house and see 
the walls growing mould before your eyes and the 
mammoth task of cleaning up before you can be heart 
breaking and overwhelming. 

Making a start can be hard, but the residents we have 
met in the last five weeks while on Op Kelliher are 
some of the most positive, enduring, and hardworking 
people that we have met. Such community spirit 
with people helping their neighbours and joining in 
activities to help the community get back on track. 

Thankfully partner organisations such as Disaster Relief Australia (DRA) 
are ready to answer the call. Disaster Relief Australia has completed 
their first phase of flood recovery operations in the Moreton Bay region 
in QLD and Coraki, NSW, just a short drive from hard hit Lismore. 

Over eight weeks, DRA has had over 650 volunteers deployed in 
the area in response to 500 requests, 25,000 volunteer work hours 
and over $1 million dollars in savings to the community. With over 75% 
of DRA members being Australian Defence Force Veterans, we know 
how to hit the ground running, adapt to the conditions, and overcome 
obstacles to get work done. 

The $25,000 donation made by the Veterans Benevolent Fund has 
gone directly to help fund this work on the ground where thousands 
of safety masks have been used, hundreds of pairs of gumboots, 
equipment like pressure cleaners and heavy equipment hire and 
hundreds of litres of cleaning solutions.

RSL & Services Clubs and the Veterans Benevolent fund have donated 
a total of $190,632 to the Operation Kelliher Flood Recovery Appeal 
to date. Your ongoing support is truly appreciated, and we certainly 
wouldn’t have been able to serve the community to the lengths we 
have without your generosity. An outstanding contribution – thank you! 
Geoff Evans, Chief Executive Officer

The contribution of RSL clubs and the Veterans Benevolent Fund has 
gone directly to help fund flood recovery on the ground. The township 
of Coraki, NSW generously opened their hearts to our DRA volunteers 
and in turn the veteran led volunteers began the community recovery 
process. 

The town of Coraki has generously opened their hearts to our DRA 
volunteers, and we have cherished meeting the residents, sharing a 
small part of their lives and helping to start the community recovery 
process. Not only work on individual properties but cleaning up the 
bowls club to give people a chance to come together as a community 
and laying fresh wood chips in playgrounds to give the children a safe 
place to play again. 

On behalf of the team at Disaster Relief Australia, thank you again for 
choosing DRA as a charity you support. DRA, the veteran community, 
and the flood impacted residents appreciate it. 

Operation 
Kelliher  
has been a challenging yet  
rewarding operation
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A Documentary 
Project

Angels of the 
Battlefield

A ngels of the Battlefield is 
a feature-length (90 mins) 
documentary. There has 
never been a film on the 
ANZAC nurses. Angels 

seeks to recognise the exceptional 
bravery and courage of the some 3.000 
nurses who also served in the Great 
War. In the introduction noted Australian 
historian, Tom Keneally, states that the 
nurses deserve to be up on the ANZAC 
monuments with the men. 

The film explores the lives and wartime 
deeds of Sisters Nellie Morrice and 
Kitty Porter. Presented in an informal 
and entertaining Who Do You 
Think You Are? style - two 
young women, representing the 
generation who will help keep 
the Anzac spirit alive for the next 
100 years, go in search of Nellie 
and Kitty. Through relatives, 
historians, townsfolk, military 
records and census information 
- secrets are discovered, the historical 
record is corrected, stories are told and 
long-lost treasures are brought to light. 
Both stories are illustrated through some 
incredible personal archives - including 
photos taken illegally by Nellie during 
her service - interviews, historical re-
enactments all help to bring their  
stories alive.

At the outbreak of war in 1914 both 
enlisted for service. Nellie, along with 
12 of her relatives, served in Egypt and 
then on the island of Lemnos where she 
cared for the wounded from the Gallipoli 
landings. She wrote a very brave and 
scathing account of the disorganisation 
and chaos and how the nurses, regarded 

as “unnecessary” by male officers and 
orderlies, put the situation right. Nellie 
then went on to serve in France tending 
to those from the Somme battlefields 
who sustained burns and gas damage. 
This earned her a Royal Red Cross (RRC) 
Second Class.

The story of Kitty Porter also corrects the 
historical record. Kitty Porter from Milton 
has been portrayed in numerous books. 
films and on the Australian War Memorial’s 
website as the ’angel’ who comforted 
dying champion rower, Private Tom White. 
He had volunteered to take the oars, 
in the second wave of boats to hit the 

Gallipoli 
shore. After 
staying with 
him until he 
passed she 
then wrote 
to his fiancé 
to tell him 
he died 

bravely and that he wanted her to live life 
and find love again. However, while Kitty 
Porter did indeed look after Tom Whyte 
and wrote to his fiance, it was not Kitty 
Porter from Milton, but Katherine Minnie 
Porter from South Australia. Ironically, they  
both trained at Sydney Hospital at the 
same time.

Like Nellie, Kitty served on the Somme - 
a stint on the ambulance trains taking her 
as close to the front-line as a nurse could 
get. In 1918 when the Germans launched 
their ‘Spring Offensive’ Kitty was in a field 
hospital near the town of Roye, north west 
of Paris, when the Germans attacked. 
Under heavy fire Kitty evacuated the 
wounded in her care, earning a mention 

in dispatches by General Haig.

Both women were repatriated to 
Australia in mid-1919 – even looking after 
the wounded and those suffering with 
influenza en route home. 

Although discharged from the nursing 
service as ‘….medically unfit’ Nellie 
went straight back to work at the 
Georges Heights Military hospital for 
ex-servicemen, then as sub-Matron at 
the Royal Prince of Wales hospital and 
was later appointed secretary to the New 
South Wales (Lady Dudley’s) Bush Nursing 
Association. In 1934 Nellie was awarded 
an M.B.E. for her services to rural women. 

Kitty was appointed Matron of Randwick 
Military Hospital, but sadly died from 
influenza, contracted during her military 
service, before she could fill the post. She 
was only 35. Shortly afterwards it was 
announced that she had won the RRC 
(Second Class) for her actions at Roye. In 
one of the most memorable scenes in the 
film Kitty’s memorabilia, including the RRC 
she never received, is brought to light by 
a distant relative along with a personal 
letter to Kitty from King George V. 

In an incredible final twist a document 
that, incredibly, shows that our two nurses 
actually met while serving in France also 
comes to light. Nellie actually witnessed 
the signing of Kitty’s will. 

Angels of the Battlefield is one of  
those rare true stories that you just 
couldn’t write. 

Operation 
Kelliher  
has been a challenging yet  
rewarding operation
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The Castlereagh 
launches pub 
style bistro  
with Colin Fassnidge  
at the kitchen’s helm

L andmark CBD venue, 
The Castlereagh, has 
transformed its first level 
into a warm, local pub 
style bistro with chef 

Colin Fassnidge taking over the kitchen. 
Having opened its doors this April, The 
Castlereagh bistro embodies quality pub 
food with a focus on sourcing produce 
from local farmers and suppliers. 

The new venue, which is part of the 
City Tatteralls Group, is part of a broader 
transformation across the group’s venues, 
investing heavily into the 
guest experience and 
revitalising the CBD. 

CEO of the group, Marcelo 
Veloz, said that the launch of 
The Castlereagh is the first 
step in the Group’s vision to 
be one of the preeminent 
providers of hospitality and 
entertainment in the CBD. 

“The partnership with Colin 
Fassnidge to relaunch The Castlereagh 
marks our commitment to bringing top 
class food experiences with life to the city. 
We’re marrying our legacy in Sydney’s 
centre with Colin’s passion for food with 
soul,” he said. 

“The City Tatts Group is excited to be 
at the forefront of developing dining 
destinations with character, personality 
and flair as we move into a post-Covid 
chapter where our guests and members 
appreciate hospitality more than ever 
before.”

It’s certain that Colin Fassnidge is 
bringing that sense of flair to the table 
with his approach to the new  
Castlereagh bistro.  

“We’re bringing quality pub style food, 
and service with character, that I’m 
passionate about to the epicentre of 
the CBD,” Fassnidge said. “The venue is 
inspired by the charm and comfort of a 
community-oriented pub, where people 
recognise your face and beer order.”   

The fare features pub classics like 
Colin’s ‘Suckling Pig Sausage Roll with 
Apple Butter’, ‘Ham Hock Croquettes 
with Horseradish Crème Fraiche’ and 
‘Buttermilk Chicken Schnitzel with Slaw, 
Mushroom Gravy and Chips’.

A hark back 
to Fassnidge’s 
Irish roots, the 
menu also 
features a Sunday 
Roast including 
“Porchetta, 
Suckling Pig 
Mince, Apple 
Butter, Lentils, 
Roast Potato w/ 
Red Wine Sauce” 

and an upmarket take on “Corned Beef, 
Potatoes, Carrots, Tarragon White Sauce”. 

Part of the current refurbishment, the 
décor of the bistro, which is located on 
level 1, 199 Castlereagh Street, has been 
elevated to show natural wood tones with 
splashes of greenery, a cellar style wall 
and cured meat on display

Steeped in Sydney’s history, the iconic 
building was once a home to the Catholic 
Club, a men’s club established in 1909 by 
25 men which grew over time to 10,000 
members. Over the centuries, the club 
marked historic cultural milestones like 
opening its doors to women in the 70s 
and evading bankruptcy after World War 1. 

Alongside dining, City Tatts has been 
focused on community initiatives 
including: City Tatts “Perisher Valley 
110km Charity Ride” and The Newtown 
Breakaways AFL Team.

February 25th saw the inaugural running 
of the City Tatts “Perisher Valley 110km 
Charity Ride”, which raised $40K for 
charity. Despite terrible conditions in 
the Snowy Mountains of near freezing 
temperatures, constant rain and wind, 
40 riders from the City Tatts Cycling 
club elected to face the unpleasant 
conditions.  For safety reasons the course 
was shortened to 55km and every rider 
completed the course.

$40K was raised by the riders of 
which $20K went to RSL LifeCare and 
Gotcha4Life.

City Tatts continues to sponsor The 
Newtown Breakaways AFL Team.

In the belief that sports builds 
communities, City Tatts is proud to 
continue its sponsorship of the Newtown 
Breakaways AFL team, which it has done 
for the last 3 years. April 23rd was the 
opening round of the season and the 
indigenous round.   

The Newtown Breakaways Football 
Club originally setup as an independent 
women’s AFL club has developed into 
a full adult community AFL Club playing 
in the Sydney AFL women’s and men’s 
community competition. Breakaways 
play AFL with Pride and the strength 
of diversity, local engagement and 
community identity.
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RSL & SERVICES CLUBS 
21ST ANNUAL 
CONFERENCE
HILTON ADELAIDE, ADELAIDE

11 – 14 SEPTEMBER 2022

Save the Date

Congratulations
on your Retirement

Congratulations to Bryn Miller who  
is the outgoing CEO of Merrylands RSL 

and has been for 30 years this year.

Thank you for your contribution as  
past Chairman of the RSL & Services 

Clubs Association as well as your 
involvement in the club industry.

Best wishes to you on your retirement.



JOINTLY PRESENTED BY

PRINCIPAL CONFERENCE PARTNER

GAMING &  
LEADERSHIP  
CONFERENCE 20

22
HYATT REGENCY, SYDNEY 9 & 10 JUNE

MICK FULLER

FEATURING

BESA DEDA

LENNOX HASTIE

EXPLORE 
T H E  P O S S I B I L I T I E S

REGISTER ONLINE  
TOTALTRAVELMANAGEMENT.COM.AU 

REGISTRATIONS CLOSE FRIDAY 3 JUNE

VISIT RSLSERVICESCLUBS.COM.AU TO VIEW THE BROCHURE


